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The Hong Kong Trade Development Council (HKTDC) is a
statutory body established in 1966 to promote, assist and
develop Hong Kong’s trade. With over 50 offices worldwide,
including 13 in Mainland China, the HKTDC promotes Hong
Kong as a two-way international investment and business hub.

The HKTDC organises international exhibitions and conferences
as well as business missions to create opportunities year-round
for companies, particularly SMEs, in the Mainland China and
overseas markets via the Hong Kong platform.

In addition, the HKTDC provides a variety of SME and start-
up support services as well as up-to-date market insights
and product information via research reports and digital news
channels to help companies capture opportunities.
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Helping businesses seize opportunities globally

Amid global challenges, we gathered a range of industry players
— from leading voices in business, project owners, service
providers, innovators and investors to exhibitors and buyers -
from around the world at our events in Hong Kong to connect
and collaborate. Our focus on innovation, sustainability and
wellness also extended to our outreach in Mainland China and
overseas, during which we promoted Hong Kong’s strengths
and advantages as well as its role as a superconnector and
super value-adder, with the support of our global network of
over 50 offices.
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- s Start-up Express winner Libpet showcased its cutting-edge all-
H P ] (e be ., terrain wheelchair to buyers at InnoEX.
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Hong Kong SAR Chief Executive John Lee addressed the Hong Kong Forum, an annual gathering
of the Federation of Hong Kong Business Associations Worldwide.
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At the Viva Technology fair in Paris, we partnered with the Hong Kong Economic and Trade Li Yongjie, Deputy China International Trade Representative of
Office to showcase our city’s vibrant start-ups. China’s Ministry of Commerce, gave a special address at the Belt
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The cast of box office hit Twilight of the Warriors:
Walled In attended the screening of their film at the
Cannes Film Festival.

Hong Kong-born, London-based designer @& (NiEHEZEE) AALEEAEENES

Robert Wun marked his triumphant return to B o

our city, showcasing his collection to kick off

CENTRESTAGE.
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Deal-making at Asian Financial Forum brought together project owners, At SmartHK, Hong Kong-Jiangsu collaboration in finance, innovation and technology,
service providers and investors to collaborate for success. sustainability and more, was explored.
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Hong Kong SAR Financial Secretary Paul Chan highlighted
Hong Kong’s platform to the Spanish business community

During a mission to ASEAN, the delegation engaged with government and business leaders,
including representatives of Canadia in Cambodia.

RERERFRIE AR MRS EEREMEE SERERAE CanadialiAR in Madrid.
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HONG KONG DINNEK
KIS JAKARTA 8.1.2025

Bringing our flagship campaign Think Business, Think Hong Kong to  Hong Kong SAR Secretary for Justice Paul Lam and a delegation of legal professionals

Jakarta, we reinforced Hong Kong’s business ties with Indonesia. visited the Middle East to solidify collaboration in legal dispute resolution.
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The HKTDC governing body is a 19-member Council comprising
leaders from trade, industry and government in Hong Kong. It sets
the organisation’s corporate strategies and plans and supervises
HKTDC’s global operations and services.

The Chairman and six members are appointed by the Chief Executive
of the Hong Kong Special Administrative Region. Eight are ex-officio
appointments by virtue of their chairmanships of Chambers of
Commerce and business associations or government positions, while
four are nominated members from Chambers of Commerce.
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CHAIRMAN

Dr Peter K N Lam, GBM, GBS

MEMBERS

Dr Sunny Chai, sBs, BBS, JP
Managing Director

Fook Tin Group Holdings Limited

Ms Agnes Chan, BBS
Chairman

The Hong Kong General Chamber of Commerce

Ms Shirley Chan, BBS, JP

Vice Chairman
YGM Trading Limited

Ms Ronna Chao
Chairman
Novetex Textiles Limited

Dr Jonathan Choi, GBM, GBS, BBS, JP
Chairman
The Chinese General Chamber of Commerce

Mr Victor Chu, CBE, SBS
Chairman and CEO
First Eastern Investment Group

Mr Steve Chuang

Chairman
The Federation of Hong Kong Industries

Ms Mary Huen, Jp
Chairperson
The Hong Kong Association of Banks

Mr Anthony Lam
Group CEO and Vice Chairman

Golden Resources Development International Limited

as of 31 March 2025
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Dr Lin Yong, Jp
Deputy Chairman & Chief Executive Officer

Haitong International Securities Group Limited

Mrs Apollonia Liu, JP
Director of Information Services

HKSAR Government

Dr Lo Kam Wing, BBS, JP
President

The Chinese Manufacturers’ Association of Hong Kong

Dr Ma Kai Yum, BBS
Chairman

Carrianna Group Holdings Company Limited

Dr Y K Pang, GBS, JP

Chairman
The Hong Kong Tourism Board

Mr Ricky Tsang, BBS, JP
Chairman & CEO

Goldlion Holdings Limited

Dr the Hon Kennedy Wong, BBS, JP
Managing Partner

Philip K H Wong, Kennedy Y H Wong & Co, Solicitors and Notaries

The Hon Algernon Yau, JpP

Secretary for Commerce and Economic Development

HKSAR Government

Mr Patrick Yeung
CEO

The Hong Kong General Chamber of Commerce
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CHAIRMAN'S
MESSAGE
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DR PETER KN LAM
GBM, GBS
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While receding inflation and monetary easing in 2024
offered much-needed relief, trade and geopolitical
tensions continue to offset a more positive growth
outlook. Amid prolonged uncertainty from the multitude
of challenges, global growth remains subdued,
spawning ongoing concern among businesses large
and small.

Yet, there are reasons for us to look ahead with
optimism. Aside from its many unique strengths and
advantages, Hong Kong is the most international
city of the dynamic Guangdong-Hong Kong-Macao
Greater Bay Area, an economic and innovation
powerhouse offering opportunities across sectors. Its
role as super value-adder and superconnector linking
the vast Mainland China market with the rest of the
world assures its continued growth and vital role in
global business for years to come.

Amid the uncertain global landscape, we at the Hong
Kong Trade Development Council redoubled our
efforts to help businesses transform and grow and
tackle this past year with confidence, as we facilitated
collaboration opportunities worldwide.
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HKTDC Chairman Peter K N Lam spoke at the Greater Bay Area Matching Event for Internationalisation of Future

Industries in Shenzhen.
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In 2024, our portfolio of events, support services and overseas
promotions continued to bolster Hong Kong’s position as
a vibrant international finance and investment hub and the
platform of choice for businesses. The robust responses we
have received for our fairs and conferences, attendance to some
of which exceeded pre-pandemic levels, is a testament to Hong
Kong’s leading role in trade and business.
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At the China International Import Expo in Shanghai, Hong Kong SAR Chief Executive visited our Hong Kong Product
and Service Pavilions.
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ASIAN FINARCIAL FORUM

HKTDC Chairman Peter K N Lam delivered welcome remarks at the Asian Financial Forum.
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In support of the Hong Kong SAR Government’s efforts, our
initiatives promoted our city’s eight-centre growth strategy,
spotlighting our varied expertise in traditional and newer
sectors, such as finance, professional services, innovation and
technology and sustainability, which allow our city to shine on
the international stage.

We continued to boost our city’s strengths to unlock new
possibilities in some of the world’s most vibrant markets. We
facilitated invaluable connections and partnerships in the
Guangdong-Hong Kong-Macao Greater Bay Area and other
emerging economies, spanning the Belt and Road Initiative,
Regional Comprehensive Economic Partnership, the Middle East
and beyond, while remaining engaged with mature economies.

In today’s ever-changing world, partnerships are more important
than ever. Looking forward, we will keep strengthening our
networks and facilitating partnerships across our events, support
programmes and promotions, so businesses large and small
have every opportunity to grow and collaborate for success. Our
commitment to delivering for Hong Kong and its businesses is
what drives us every day.
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In 2024, trade disputes and geopolitical tensions
reverberated across economies, shaking up business
and investment plans around the world. This volatility,
the impact of which on Hong Kong cannot be
underestimated, shows no sign of abating. Rapid
technological transformation is also reshaping the
world in unpredictable ways.

Amid the uncertainty, businesses, particularly SMEs,
are looking for much-needed support. And that is
where we at the Hong Kong Trade Development
Council come in. Over the past year, we helped
facilitate vital connections for hundreds of thousands
of businesses via our events and support programmes
as well as promotions in Mainland China and overseas
to assist with their expansion plans.

In 2024, increased attendance has been a hallmark of
our fairs and conferences, bringing together buyers
and suppliers as well as government and business
leaders, service providers, project owners, investors,
innovators and other industry players from more
than 190 countries and regions. A notable uptick
in participants from Mainland China and emerging
markets, such as ASEAN and the Middle East, as well
as the traditional markets of Europe and North America
reaffrms Hong Kong’s status as a vital business
and investment hub, where opportunities await, and
connections are built.
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During an ASEAN mission, we signed an MoU with the Vietnam Chamber of Commerce and Industry to deepen

exchange and cooperation.
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The key themes of innovation, sustainability and wellness
continued to define the work we do. From on-topic conversations
at our events and pavilions at leading mainland and overseas
fairs to business matching and deal-making at home and
abroad, we helped businesses seize many arising opportunities
in these areas.
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A lower duty rate for liquor, imposed shortly before our Wine & Spirits Fair, led to a vibrant sourcing atmosphere
at the fairground.

EERTHN TEBERXBER BEFBTRIER BRERSRBRFTEH -

A J

’ f _a (

L Theath CR LR VIR LTI et

[IRlIRTIERE RS

HKTDC Executive Director Margaret Fong opened our flagship sustainability event Eco Expo Asia.
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We cemented partnerships with key local and global institutions
for our Transformation Sandbox business support programme
to equip SMEs with the skills and tools to make their mark in
the world. Our GoGBA platform’s enhanced tailor-made service
packages met the expansion needs of SMEs keen to access the
Guangdong-Hong Kong-Macao Greater Bay Area. The opening
of our GoGBA office in Futian, along with our existing GBA
Centres in Shenzhen and Guangzhou and the GoGBA business
support centres in all 9 mainland GBA cities, ensures we provide
the support businesses seek.

Our missions to Mainland China and overseas to emerging and
mature markets — from ASEAN and the Middle East to Europe
and beyond - not only strengthened Hong Kong’s business ties
with major partners, but also enabled our city’s expertise and
talents to be more widely leveraged via the connections we
facilitated, all to help Hong Kong and our partners grow and
thrive. With our newest office in Phnom Penh, businesses can
capture more opportunities in the vast ASEAN region.

The power of connection is indisputable. We will tackle the year
ahead as we always do — with a firm belief that collaboration
lights the path to progress and a brighter future. With the
support of our more than 50 offices, we will continue to reinforce
Hong Kong’s unique business and investment platform, while
providing the support businesses need to continue to navigate
the evolving global business environment.
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DRAWING
BUSINESS TO
ASIA'S WORLD CITY
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Bringing together capital, goods, services and talent from across
Asia and the world, Hong Kong’s status as an international
finance and investment hub attracts businesses to trade,
network and make deals. In the past year, we reinforced Hong
Kong’s strengths and advantages in traditional and newer
sectors as well as its development priorities, while focused on
our core themes of innovation, sustainability and wellness.

Bolstering Hong Kong’s financial hub status

As Asia’s key financial centre, Hong Kong is the ideal choice for
businesses seeking capital investment and funding expertise.
Through our major conferences and thought Ileadership,
we highlighted the latest developments in the financial and
investment landscape and opportunities in the Guangdong-
Hong Kong-Macao Greater Bay Area (GBA) and wider Mainland
China economy, Belt and Road markets and beyond.

The Asian Financial Forum (AFF) in January and Belt and Road
Summit in September brought together senior government
leaders, financiers, investors, innovators and more from around
the globe to discuss the latest trends and seek collaboration
opportunities.
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DRAWING BUSINESS TO ASIA'S WORLD CITY SIERXBEERS

AFF featured a packed schedule of sessions related to the
most compelling global economic trends, while tech firms and
start-ups presented innovative business ideas across fintech,
Al, blockchain, agritech and more. Meanwhile, in the deal-
making sessions, projects related to fintech, the environment,
cleantech, deep tech and healthcare stood out among the over
560 projects seeking funding.

Asian Financial Forum
N ERRIE

(1 (120,
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speakers from 20+
countries and regions
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3,600+

participants from 60
countries and regions
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Gulf Cooperation Council
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Co-organised with the Gulf Cooperation Council, a session featuring business leaders from across the
Middle East debuted at the Asian Financial Forum.

MM ERAE SEMNARREGFEEY (868 BESGHES  BEPRNBFAEMSH

Our efforts to include global voices bore fruit. The Belt and Road
Summit featured government speakers from Hungary, Vietham
and Bahrain for the first time, while at AFF, we welcomed a
senior Kyrgyz Government representative. Co-organised with
the Gulf Cooperation Council, we debuted a special session
featuring speakers from Kuwait, Oman, Qatar, Saudi Arabia
and the United Arab Emirates at AFF, while also welcoming the
debut attendance of the Turkiye Investment Office.

Belt and Road Summit
—H—REIERIE

I (20
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speakers from 10+ participants from 70+
countries and regions countries and regions
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At the Belt and Road Summit, a record-breaking 25 G2G
and B2B MoUs were signed involving government bodies
and businesses from Hong Kong, Mainland China, ASEAN
- Indonesia, Malaysia and Vietham - and the Middle East -
Bahrain, Kuwait and the United Arab Emirates - Kazakhstan
and more. Areas for cooperation included sustainable green
finance, clean energy, smart cities, architectural design and
more.

At the Belt and Road Summit deal-
making session, project owners,
service providers and investors found
ways to collaborate for success.
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DRAWING BUSINESS TO ASIA’'S WORLD CITY SIEEHXBEERE S

Notably, participation from Europe and North America at AFF
increased by a quarter and doubled, respectively, year-on-year,
signalling the confidence industry players from around the world
have in Hong Kong as Asia’s hub for finance and commerce.

Success Story m& 1 4l

Facilitating sustainable agriculture in Indonesia

At the Belt and Road Summit, Hong Kong venture studio
Rainmaker Ventures signed an MoU with Indonesia state-
owned enterprise Perumda Varia Niaga Samarinda and
Chinese tech firm LINKTA Technologies to develop a smart
poultry farm and agriculture project in Nusantara, the new
capital province of Indonesia, following connections we
facilitated. In October, the partners signed an exclusive
5-year egg procurement agreement worth US$30 million.

Green development was a focal point of the Belt and Road
Summit, with sessions particularly related to sustainable
infrastructure projects. At the Belt and Road Roundtable on
Sustainable Urban Development, ASEAN representatives
leading major infrastructure projects in the region presented
project proposals to strong interest from Mainland China and
Hong Kong investors. Also at the Summit, we introduced the
Green Chapter, co-organised with the China International
Contractors Association, Hong Kong Monetary Authority and
HSBC, to highlight how Hong Kong’s advantages can support
the development of green economies along the Belt and Road.

Building a resilient logistics industry

With the world’s busiest cargo airport, an efficient and busy port
and renowned strengths in maritime services, Hong Kong leads
the way in logistics, shipping and aviation. In the past year, we
showcased our city’s world-class logistics, aviation and maritime
sector expertise and facilitated collaboration opportunities.
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Sustainability in aviation was a major
topic of discussion at ALMAC.
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The impact of technology on logistics formed a key theme at
our anchor industry conference, the Asian Logistics, Maritime
and Aviation Conference (ALMAC), in November. Heavyweight
industry speakers shared how innovation and digitalisation are
improving the efficiency of global supply chains through real-
time visibility and data-driven decision-making. The exhibition
featured cutting-edge solutions in logistics automation, robotics
and warehousing systems, in addition to a range of financing
and service solution providers for the shipping and supply chain
industries.
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Asian Logistics, Maritime and Aviation Conference
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Sustainability threaded through many conversations. ALMAC'’s
debut Green Energy Forum discussed strategies and
technologies facilitating the energy transition across industries.
Expert-led sessions on reducing carbon emissions in supply
chains reflected the importance of incorporating sustainability
in business expansion plans.
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Furthering business success through innovation

As the gateway to Mainland China and bolstered by high-quality
R&D, advanced infrastructure and a vibrant start-up ecosystem,
Hong Kong is ideally placed to develop into an international
innovation and technology (I&T) centre, as part of the city’s
eight-centre strategy. To this end, we facilitated the exchange of
insights, networking and collaboration opportunities in this field
across our fairs and conferences.

Now in its second year, our flagship I&T event InnoEX in April
aims to accelerate Hong Kong’s evolution into a leading I&T
hub through a comprehensive range of product displays and
demonstrations, seminars, business matching and networking
events. At the four-day fair, key government and business
leaders, entrepreneurs and innovators discussed hot topics in
technology development and applications, while international
exhibitors presented their latest cutting-edge technology
solutions.
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Hong Kong SAR Financial Secretary Paul Chan explored innovative solutions on show at InnoEX.
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Held twice a year, our Hong Kong International Lighting Fair
and Hong Kong Electronics Fair continued to draw thousands
of exhibitors and buyers from across the world. Debuting in
April, the Smart Lighting Expo - held alongside the Lighting Fair
(Spring Edition) — showcased the entire range of smart lighting,
from components and controls to applications and solutions.

Hong Kong Electronics Fair
(Spring Edition) and InnoEX
ERETEFERBREEEBARE
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Hong Kong International Lighting Fair
(Spring Edition) and Smart Lighting Expo
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The promising impact of technology on lighting was highlighted
in the upgraded Hall of Connected Lighting at the Lighting Fair
(Autumn Edition), which showcased smart lighting solutions from
leading brands. The Fair and Hong Kong International Outdoor
and Tech Light Expo focused on sustainable development and
healthy living, infusing our major three themes of innovation,
sustainability and wellness.
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Renowned lighting designer Tino Kwan collaborated with OFT Interiors Founder CM Jao to curate the GLOW &

GROW installation at the Lighting Fair (Autumn Edition).
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Hong Kong Electronics Fair
(Autumn Edition) and electronicAsia
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Hong Kong International Lighting Fair
(Autumn Edition) and Hong Kong
International Outdoor and Tech Light Expo
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To support entrepreneurship in I&T, Entrepreneur Day (E-Day)
in December presented a range of seminars designed to
promote and assist young businesses in their start-up journey.
Conversations covered topics, such as Al, sustainable
technology and proptech, while start-ups and service providers
pitched their ideas and exhibited their latest products. An Al-
powered simultaneous interpretation tool we deployed in 10
languages was piloted at E-Day and the concurrent Business of
IP Asia Forum (BIP Asia).
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InnoClub Awards, held at E-Day, recognised ground-breaking
achievements by start-ups in digital transformation and
sustainability. A partnership with Hang Seng Bank now in its
fourth year, InnoClub has guided more than 1,400 start-ups
and SMEs in Hong Kong and the GBA to incorporate digital
transformation solutions in their business strategy through
training, business matching, missions and more. We promoted
the role of innovation in entrepreneurship via activities, such as
InnoClub Solution Days, focusing on the use of technology in
retail, sustainability and marketing.

With over 4,800 members, an increase of 27% year-on-year, our
Transformation Sandbox (T-box) business support programme
continued to power SMEs’ growth. In addition to strengthening
partnerships with the likes of Meta, Amazon and SHOPLINE
to offer tech solution packages to members, we established a
partnership with DBS Bank to host a workshop, which offered
practical advice to SMEs on leveraging online platforms to
tap into the ASEAN market. Other events included workshops
featuring speakers from tech giants, such as Amazon Web
Services and Meta.

Transformation ~ Sandbox  (T-box)
members met Thai Consul General
Chaturont Chaiyakam and his team
to learn about Thailand’s latest
developments.
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In the past year, we made significant enhancements to further
facilitate connection-building among participants. Under our Al First
strategy, our Al Recommendation Engine was deployed at all trade
fairs for business matching, with Al recommendations accounting
for 70% of online connection requests. Customer feedback has
been positive, with an average rating of 4.7 out of 5.

Over the past year, we extended the solution to conferences and
facilitated some one-fifth of conference meetings. We introduced
new initiatives, including optimising the redemption flow for exhibitor
e-badges, incorporating bookmarked exhibitors in the e-floorplan
on our Marketplace App and adding Al-powered image search on
hktdc.com Sourcing - all to enhance the sourcing journey.

To equip businesses with the latest in I&T tips, HKTDC Research
produced more than 200 articles highlighting developments and
opportunities in the field, covering topics such as e-commerce,
foodtech and the start-up ecosystem. Articles on e-commerce
were particularly popular, drawing 40% more views year-on-year.

Prioritising sustainability in global trade

With sustainability another key driver of growth today, our work
centred around strengthening the sustainability ecosystem,
facilitating conversation and collaboration and helping businesses
align their growth strategy with green principles.

The potential of innovation to help solve the world’s pressing
environmental issues came to the fore in our anchor sustainability
fair Eco Expo Asia in November. The event underlined Hong Kong'’s
global hub status by drawing group exhibitors from Canada,
Finland, the Netherlands, Norway and Mainland China as well as
showcasing local and international start-ups. Conference sessions
explored the potential of new energy in managing decarbonisation
and were complemented by a specialist forum on hydrogen and
an exhibition dedicated to energy efficient products and solutions,
including Hong Kong's first hydrogen fuelled street cleaning vehicle.
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Green transport was a major focus at Eco Expo Asia, which featured Hong Kong'’s first hydrogen fuel cell

street-cleaning vehicle.
FBEROMHENAHERE ERRFEE NENREE ReER S&-
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Scaling up Oceania’s food ecosystem

At the Belt and Road Summit, urban farming tech trailblazer
Farmacy International from Hong Kong and sustainable urban

planning leader FutureBright from Australia signed a joint
venture agreement to set up Farmacy ANZ, which will drive
sustainability in agricultural innovation and develop scalable
green food networks in the region.

To promote sustainability in global trade, our fairs featured
talks and seminars by experts and industry leaders on this
important topic. At the Hong Kong International Wine & Spirits
Fair, for example, sustainable practices in the wine and spirit
production process highlighted the green growth possibilities
and opportunities in the industry.
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To encourage greater awareness of sustainability in toys trading,
we promoted the Green Leaf Label campaign at our Toys &
Games Fair. Hundreds of exhibitors self-declared their green
credentials, a 70% increase from the previous year, highlighting
a growing commitment to sustainability among our exhibitors.
Furthermore, the Fair’s inaugural ESG Pavilion showcased toy
suppliers who incorporate ESG elements into their supply chain
or make products using eco-friendly or recycled materials.

Toys & Games Fair, o

Baby Products Fair and
International Stationery
& School Supplies Fair
EEGER - THRBAARER
FEEBERXARZEAME

More than 600 exhibitors and 8,200
buyers from across the globe gathered
at the Hong Kong International Wine &
Spirits Fair.
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Green labelling to indicate suppliers using sustainable materials
was also used at our Hong Kong Watch & Clock Fair and Hong
Kong International Optical Fair, with exhibitors who adopted the
label reporting success in attracting buyers’ attention. Another
initiative at the Optical Fair was the inaugural Green Booth Design
Competition. Exhibition booths were judged on creativity and
concept, use of recycled materials, craftsmanship and branding.
We received over 100 entries, with the winners receiving brand
promotion opportunities and booth construction cost support.
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An ESG Pavilion at the Toys & Games
Fair highlighted sustainability in toys
trading.
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On hktdc.com Sourcing, our green campaign spotlighted eco-
friendly electronics and lighting products and connected potential
buyers with suppliers making great strides on sustainability, as
part of our year-round efforts curating tailored recommendations
to facilitate the sourcing journey. It has generated significant
interest, reflecting a rising commitment to sustainability among
buyers and suppliers.
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Hong Kong International
Optical Fair
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Together with the Business Environment Council and Hong
Kong Quality Assurance Agency, T-box offered workshops
on establishing sustainable solutions for packaging and solid
waste, incorporating IP into an ESG framework and building
a sustainable and ethical supply chain. Additional webinars
highlighted the latest requirements for overseas suppliers in
Europe and the UK and various ESG certification options. For
our efforts in ESG promotion among Hong Kong SMEs, we
received the Innovative Initiative Award at the Green Council’s
Hong Kong Green Awards.
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Success Story m 31 5l F

Paying it forward

With the rising importance of ESG, Rahmen (Asia) Limited, a
Hong Kong decorative glass manufacturer, obtained the D&B
ESG Registered™ badge, an industry-trusted recognition via
T-box, paving the way for international expansion. Inspired
by insights gained from T-box workshops and consultations,
they not only completed an ESG course, but also launched
a new company offering ESG consultation services to SMEs.

The HKTDC ESG Index — which gauges overseas buyers’ views
on Hong Kong as a sustainable goods and services sourcing
hub and ESG investment centre — was soft launched in February,
covering findings from surveys conducted at 7 of our events in
2024. These include ALMAC, the Asian Licensing Conference,
Belt and Road Summit and Electronics Fair (Spring Edition).

As part of our efforts to raise awareness on the latest green
developments and opportunities, HKTDC Research published
more than 250 articles year-round on sustainability-related
topics, such as green finance, ESG and greentech. We also
conducted a report on supply chains with UOB and on
sustainable investment opportunities with the Association of
Chartered Certified Accountants.

Nurturing wellness

Our major trade fairs and campaigns promoted wellness as a core
theme over the past year, highlighting the important contribution
by international trade in promoting a healthy, balanced lifestyle
for generations young and old.

Medical advances through innovation were highlighted in our
flagship health conference, Asia Summit on Global Health
(ASGH). Pertinent topics, such as using Al to empower
healthcare, innovation in drug discovery, precision medicine and
genomics, equipped participants with the latest insights, while
Nobel laureate in chemistry Prof Roger Kornberg underlined the
impact of innovation on healthcare at a plenary session.
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At the same time, the Hong Kong International Medical and
Healthcare Fair, co-organised with the Hong Kong Medical
and Healthcare Device Industries Association, presented the
latest in healthcare inventions and novel solutions. Together,
the two flagship events of International Healthcare Week
boosted Hong Kong’s status as a hub for medical research and
commercialisation.

Deal-making
RMIRIRAEE H#E

We facilitated deal-making at
our major conferences, such
as ASGH, to foster business
opportunities.
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Hong Kong International Medical and Healthcare Fair
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Facilitating expansion for health start-up

We connected medtech start-up and Start-up Express 2020
winner Gense Technologies with EC Healthcare, one of
Hong Kong's largest non-hospital medical service providers
servicing 1.8 million patients. At ASGH, they signed an
agreement that enables users of Gense’s Mediscan™ - a
portable, user-friendly health monitoring device for lung,
liver and kidney conditions — to easily seek medical advice
by visiting EC Healthcare’s clinics. This collaboration helps
Mediscan™ users more easily monitor for early disease
under clinical guidance, reducing the burden on Hong Kong’s
health system.

Advancing innovation in stem cell medicine

UK pharma giant AstraZeneca and the Centre for Translational
Stem Cell Biology, an InnoHK centre that advances stem cell
tech in regenerative and genomic medicine, were connected
by the ASGH Deal-making team and signed an MoU at
ASGH to collaborate on fostering innovation in stem cell
translational clinical application.
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Our popular series of summer events — Food Expo, Food Expo
PRO, Hong Kong International Tea Fair, Beauty & Wellness
Expo and Home Delights Expo - recorded a per capita spend
of HK$1,615, a 6% increase year-on-year. New themed events
attracted enthusiastic audiences, such as a forum comparing
tea cultures in Australia, China and Malaysia and a design
competition for tea spaces at the Tea Fair.
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Beauty & Wellness Expo, Food Expo, Food Expo PRO,
Home Delights Expo, Hong Kong International Tea Fair
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Across 40 fashion shows and events, CENTRESTAGE, our
annual fashion extravaganza, returned with a bang. Renowned
home-grown designer Robert Wun showcasing his collection at
the opening show CENTRESTAGE ELITES was a highlight. He
also hosted a masterclass on his design philosophy and career
to a full house. The Fashion Hong Kong Runway Show featured
pieces from Hong Kong designers, set against cinematic shots
by acclaimed local film director Steve Chan, attracting over 660
influential players from fashion and film. To foster opportunities
in the circular fashion trend, the debut Circular Fashion Zone
highlighted a range of sustainable brands, including our partner
Redress, which promotes reusability in fashion.
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The Fashion Hong Kong Runway Show at CENTRESTAGE featured the showstopping collection of Z | D |, among other brands.
TCENTRESTAGE, (EHEEHMER) 217 AR % E EFashion Hong Kong Runway Show’ BRZ | D IZZEREHEE

Maison&Objet Design Factory debuted premier interior design and lifestyle products from France and across the
globe at Designinspire.

Maison&ObjetE E 1 MDesigninspire) BlE R sHEE R B EE "Maison&Objet Design Factory) ' BHREZE KRR E
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The Designinspire trade fair showcasing global design excellence
returned for the first time in physical format post-pandemic,
presenting design services, products and installations across
homewares, lighting, architecture, sculpture and textiles from
around the world. The Paris-based Maison&Objet Design
Factory debuted a curated collection of premier interior design
and lifestyle products from France and across the globe. The
Future Archive pavilion featured cross-disciplinary collaborations
between designers and next-generation artists, highlighting
Hong Kong’s unique ability to blend international perspectives
and local characteristics.
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With the growing silver economy, our trade fairs featured a diverse
range of products addressing the needs of senior consumers.
We held healthy ageing sessions at ASGH and attracted more
local and overseas exhibitors to showcase the latest gerontech
products at the Medical and Healthcare Fair’s Rehabilitation
and Elderly Care zone. The Electronics Fair (Autumn Edition)
highlighted related fitness and health products, with the new
Smart Ageing label easily identifying relevant products.
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The Optical Fair showcased products for senior consumers
via Smart Ageing labelling, which was extended to all product
categories on hktdc.com Sourcing through targeted promotions
of personal care products, such as hand sanitisers, nutritional
supplements and elderly care products. The campaign generated
more than 2,600 enquiries, underlining the value added to the
sourcing journey by our product curation.

To seize opportunities in ASEAN and the Middle East with large
Muslim communities, we organised seminars that highlighted
halal certification systems and opportunities in the halal food
segment, while promoting halal food products through dedicated
displays and guided tours. At Food Expo PRO, over 100 exhibitors
carried halal products which were given relevant identification
for easy sourcing. Expanded pavilions from Indonesia, Malaysia
and Thailand enriched halal product offerings.
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A summer highlight, the Book Fair attracted visitors of all ages who were eager to get their hands on the latest
literary works.

TEBZER FATENERRSE RTETCHXEAER RIISERENEZEAASSROET -

Hong Kong Book Fair, = o) =
Hong Kong Sports and W
Leisure Expo, World of Snacks
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Reinforcing Hong Kong’s IP trading status

Hong Kong’s robust IP protections and financing capabilities
have created ideal conditions for the city’s entrepreneurs and
creators to flourish and grow. Through our trade fairs, we
promoted Hong Kong as the premier IP trading centre in Asia —
another key element of the Hong Kong SAR Government’s eight-
centre strategy for our city — facilitating connection-building and
collaboration opportunities.

Our flagship BIP Asia brought together IP owners, users,
experts, investors and innovators from across the globe to
discuss IP commercialisation, valuation and branding. The
event’s Innovation and IP Market promoted solutions for smart
city living, while innovators, including universities and research
centres, presented their latest research projects and inventions
on topics, such as smart living, Al & robotics, sustainability and
wearable technology in the Inno Showcase.
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BIP Asia’s Global Tech Summit, held in conjunction with E-Day,
focused on the transformative impact of Al and other pioneering
technologies across various industries, such as communications,
food and agriculture, real estate, sports, wellness and Web 3.0.
Topics relevant to start-ups included sessions on IP insights and
strategies, venture capital, global expansion and much more.

Generative Al and the sustainable development of IP licensing
were hot topics at the Asian Licensing Conference in April. The
concurrent Hong Kong International Licensing Show showcased
an extensive array of more than 550 brands and licensing
projects, including the “Reimagining the Classics” initiative,
fusing renowned Hong Kong brands with new energy through
strategic licensing partnerships.

At this year’s Hong Kong International Film and TV Market
(FILMART), we launched the Online IP Catalogue - featuring
exhibitors’ creative IPs —to generate more business opportunities
in content production, distribution, co-production and investment,
following last year’s pilot.
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The debut Al Hub at FILMART showcased how Al tech can accelerate innovation in film and TV production.

IEBERTRE BEEE TATEERY) (Al Hub) HEIEE > BRA TEAERIiTM R

EAARFNANER-

We collaborated with the Movie Producers and Distributors
Association of Hong Kong and Association of Motion Picture
Post Production Professionals to organise FILMART’s inaugural
Al Hub, a pilot programme to showcase how Al can support
flmmaking and encourage more filmmakers to use the
technology.

Hong Kong International = 5 =
Film and TV Market
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countries and regions

ZRERE 30+ @
B R K&

Cross-industry leaders joined the MarketingPulse and
eTailingPulse conference in March to explore key topics around
the application of data and Al in marketing and the rising
importance of inclusive marketing. Another highlight was a
discussion on the development potential of the ASEAN and
halal markets and the impact of single-person households on
consumer behaviour and marketing approaches.
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BOOSTING

HONG KONG'
GLOBAL PROFILE

’RAELHERER

Hong Kong has served as a superconnector between Asia and
the rest of the world for decades, and we have long promoted
our city’s platform through our work around the globe. Whether
in the GBA and the wider Mainland China market, across ASEAN
and the Middle East or on the other side of the world, our
promotions outside of Hong Kong showcased our city’s wide-
ranging expertise and helped businesses seize opportunities.

Deepening engagement in the GBA

Launched in 2021 to help businesses access opportunities
in the GBA, the GoGBA initiative has gone from strength to
strength. To date, it has served over 8,000 businesses via our
advisory services and events comprising 125 GBA-themed
workshops, seminars, promotional events and missions. Our
digital platforms have amassed over 5.5 million views to support
businesses, as they explore the vast market.
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We launched the GoGBA Sector Series with The Guangdong-
Hong Kong-Macao Greater Bay Area Development Office of the
Constitutional and Mainland Affairs Bureau to assist legal and
accounting firms understand the GBA regulatory environment.

In July, we organised a Series mission to Shenzhen to learn
about the accounting requirements of I&T companies in the city
and network with regulators and accounting bodies. Another
mission was organised for Hong Kong’s I&T industry players
in December highlighting government support initiatives and
collaboration opportunities in advanced technology, smart
manufacturing and robotics in Shenzhen.

FREEEERINITHRERFRAMEZEFE
BRAEBERMAZEAM TGoGBAITER
51 BBEBERARGSHRRATHEXNE
& R SR HE I
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As part of a GoGBA mission, the delegation learned about Chinese shopping platform Meituan’s latest
solutions at its Big Data Operation Centre in Shenzhen.

TGoGBAKERERE, 2P EAMMABTEEZEERIINKEREEHL -

Located in the Shenzhen Futian Railway Station, the 10" GoGBA
business support centre opened in Futian in October, providing
on-the-ground support for businesses keen to set up operations,
explore opportunities or seek partners in the GBA. Operated by
local partners, our 10 GoGBA business support centres form
a comprehensive support network across all mainland GBA
cities and complement our own GBA Centres in Shenzhen and
Guangzhou to enable businesses to access the GBA with ease.

FREE+HE TGoGBABERKIL) REE
10REREEHSHERERRE > AEE
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REBEREEMSIE - ZHK [GoGBAER
¥ BHFMARNEEAMET > BBS
EBHAEHRHEZENEBEXF ; ERE
BEFRNMEMNHOXNERRBESRC > HEHE
REFXBETS -

GoGB A AR o5 (55 B ) R B @ =X

GoGBA Business Support Centre {Futian) Launch Ceremony

To expand our GoGBA services on the
ground, we opened our 10th GoGBA
Business Support Centre in Futian.

KBERERMRE1018 'GoGBAE AR
F5uh) o MSRE IR EMTEHTIE

Guiding SMEs to GBA success

We helped storage locker provider Hong Kong Storage, which
was eager to expand into the GBA, establish an office in Qianhai
in July, after the company learned about beneficial policies for

Hong Kong SMEs in Shenzhen via our GoGBA advisory services
and events. We also assisted Hong Kong digital display firm iTach
Technology set up an office in Shenzhen in May to capitalise on
the city’s many sourcing opportunities.

Alongside GoGBA activities, sector-specific missions fostered
deeper engagement with nearby cities. In August, we brought
the Resolve2Win campaign to Shenzhen and Foshan, together
with the Hong Kong SAR Department of Justice, to promote
Hong Kong’s role as an international legal and dispute resolution
centre.

The delegation was led by Hong Kong SAR Secretary for Justice
Paul Lam and attracted over 300 to the Shenzhen conference.
Following the event, a number of Shenzhen tech companies
sought advice from Hong Kong legal firms. In Foshan, 140
industry players attended a luncheon, during which Hong
Kong’s legal expertise was highlighted and Foshan businesses
received legal advice from Hong Kong delegates.

Success Story B 31 5 F
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We highlighted Hong Kong’s expertise at key Mainland China
fairs. In the GBA, we showcased Hong Kong’s advances in
innovation at China’s leading technology exhibition China Hi-
Tech Fair in Shenzhen in November. Exhibitors comprising
research centres, The Hong Kong Polytechnic University, the
Hong Kong Council for Testing and Certification and unicorns
from the Hong Kong Science and Technology Parks Corporation,
participated in the pavilion we hosted with the Hong Kong SAR
Innovation and Technology Commission.

Expanding connections in the mainland

Helping businesses explore and expand to Mainland China
is a key focus and, in the past year, we organised missions
and promotional activities to reinforce Hong Kong’s role as a
superconnector between the mainland and the rest of the world.

In August, the debut Hong Kong Shopping Festival helped
businesses increase brand visibility and access the vast mainland
market via e-commerce. With over 230 brands participating, the
month-long event involved more than 30 influencers conducting
livestreams to promote Hong Kong brands. Apart from drawing
wide media attention, the Festival generated more than 90
million impressions from consumers eager to learn about Hong
Kong’s culture. Food and health supplements garnered particular
attention, reflecting the confidence mainland consumers have in
the quality of our products.

Our SmartHK event in Nanjing in August, held alongside the
Jiangsu-Hong Kong Joint Cooperation Meeting, strengthened
Hong Kong’s ties with Jiangsu. Co-organised with the Jiangsu
Department of Commerce and Jiangsu Hong Kong and
Macao Office, the schedule of activities included plenary talks,
meetings, project pitching and business matching meetings and
an exhibition focused on finance, I&T, arts and culture.

S xtalol | >

The Resolve2Win delegation visited
XtalPiin Shenzhen, the first specialist
tech firm listed under Chapter 18C
of the Hong Kong Stock Exchange
Listing Rules.
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In July, the inaugural edition of GreenBiz HK in Jinan, Shandong,
promoted Hong Kong’s expertise in sustainability-related
professional services, including green finance, ESG, smart city,
green buildings and proptech. It consisted of a forum, attended
by over 700 participants from some 600 organisations, a
networking lunch and government and company meetings,
facilitating a multitude of collaboration opportunities.

We staged Hong Kong pavilions at leading Mainland China
fairs to demonstrate Hong Kong’s strengths and advantages
across diverse industries and facilitate connection-building and
partnerships. Among others, they included:

— China International Consumer Products Expo, Haikou

— China International Fair for Trade in Services, Beijing

— Global Digital Trade Expo, Hangzhou

— China International Import Expo (CIIE), Shanghai

K
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We showcased an array of Hong Kong’s products and services to Mainland China audiences at CI/E in Shanghai.
FEXARBRESRET LESRTH MMERREOBES) - ATEAMERRTSTENEBERMRSE
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Our commitment to sustainability was recognised with a Gold

Award for Green Booth Design for our Hong Kong Product and

Service Pavilions at CI/IE in Shanghai. They incorporated eco-

friendly elements, such as energy efficient lighting, recycled

materials and reusable structural components that can be easily
disassembled. No compromise was made to the quality of the
visitor experience, with dynamic LED effects showcasing Hong
Kong's culinary delights and distinctive landscape.

Suceess Story 5 Ih %

Expanding footprint across Mainland China

Hong Kong food start-up Meat the Next, a Start-up Express
2023 winner and CIIE exhibitor, signed an MoU at CIIE with
HKCG Coffee, a subsidiary of Hiang Kie Coffee Group. Under
the agreement, the company’s tiger nut oat beverage Tiga
Milk will be introduced to coffee shops in the mainland.
Adding to their achievements at the Expo, Tiga Milk was
awarded Best Coffee Companion.
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The MoU was signed between
HKCG Coffee Marketing Director
Yang Yehong and Meat the Next Co-
Founder Edmund Chan.
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Making our mark in emerging markets

Strengthening ties with RCEP, the world’s largest trade pact,
remained a key focus of our outreach efforts. We embarked on
missions to promote Hong Kong’s status as an international
finance, business and investment hub and reinforce its role as
superconnector and super value-adder between Mainland China
and the wider Asia region for businesses seeking opportunities.

The debut Hong Kong Pavilion at TIFFCOM
showcased the dynamic Hong Kong film
industry on the international stage.

FEERRERHER BR EBE '@
HRRTEBELENMS -

In October, we collaborated with the Hong Kong Film Development
Council and the Cultural and Creative Industries Development
Agency to showcase our city’s cinematic prowess on the world
stage by staging our Hong Kong Films campaign at TIFFCOM in
Tokyo and the Asian Contents & Film Market in Busan.

We not only promoted Hong Kong films to distributors, but also
raised our city’s cinematic profile among filmgoers. Apart from
screening box office hits, such as family drama The Last Dance and
disaster movie Cesium Fallout, martial arts master Sammo Hung
and Media Arts Group Co-Founder John Chong, among others,
hosted seminars on film production, financing and funding. Over
700 industry players attended our Hong Kong Night networking
receptions in Tokyo and Busan to celebrate Hong Kong films.

To boost ties with our ASEAN partners, Hong Kong SAR Chief
Executive John Lee led a delegation we organised — comprising
some 30 leaders from the finance, I&T, professional services,
infrastructure and other sectors - to Laos, Cambodia and Vietnam
in July. Covering Vientiane, Phnom Penh, Hanoi and Ho Chi Minh
City, the mission included government meetings, company visits,
networking luncheons and dinners, and business matching. The
signing of over 50 MoUs heralded new collaboration opportunities
in business and investment, I&T, education, cultural exchange,
aviation and tourism.
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Some 30 leaders of Hong Kong and international enterprises visited Cambodia, as part of an ASEAN mission to

strengthen bilateral ties.
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Flying higher in Cambodia

Among the many successes that came out of our ASEAN
mission, Cathay Pacific Airways signed an MoU with Société
Concessionnaire de I’Aéroport to explore increasing flights
between Hong Kong and Cambodia. Following the mission,
Cathay Pacific increased passenger services between Hong
Kong and Phnom Penh from five per week to daily flights
starting in late October and further increased the frequency to
10 flights per week in January, ensuring greater connectivity
between the two places.

HSBC teams up with Viethamese medical provider

As part of the Hong Kong delegation joining our ASEAN
mission, HSBC Hong Kong signed an MoU with Vietnamese
medical provider 315 Medical to explore supporting
the latter’s future growth. Following the signing, HSBC
implemented a global payment solution for 315 Medical’s
150 clinics and 5 new hospitals and became their main global
bank. Furthermore, HSBC funded a US$10 million social
new economy loan to support the medical provider’s clinic
expansion plans in the country’s sub-urban areas.
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We brought our signature promotion Think Business, Think Hong
Kong to Jakarta in January to not only highlight Hong Kong’s
business platform, but also bolster our trade and business
partnership with ASEAN’s largest economy. Some 2,000
participated in the campaign, which comprised a conference,
exhibition and gala dinner. A flurry of business discussions took
place, with over 200 meetings organised for the Hong Kong
delegates representing I&T, infrastructure and professional
services sectors.

$
H
-
-
-
-
-
1
-
*
-
-
.
*
M
-
-
H
H
1
&
E
®
-
-
$
-
:
-
-
H
-
g
-
2
1

Another RCEP market we reached out to is Thailand, another
key trading partner of Hong Kong, where we brought our
infrastructure and real estate services mission to in March.
Comprising a range of company and site visits, networking
luncheons and dinners, this trip fortified our ties with the Thai
business community.

Rounding off our outreach in ASEAN, we organised jewellery
seminars in Manila in November to raise awareness of the
Hong Kong business platform and the industry collaboration
opportunities Filipino businesses can capture via Hong Kong
and our annual twin jewellery fairs. We also brought Hong Kong
businesses to exhibit and build connections at the Malaysia
Gifts Fair in Kuala Lumpur in June and the hospitality, food and
beverage exhibition FHA-HoReCa in Singapore in October,
connecting Hong Kong businesses with vital opportunities in the
burgeoning ASEAN area.
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The performance at the Think Business,
Think Hong Kong dinner in Jakarta
was inspired by martial arts and action
movies, two art forms Hong Kong is
renowned for.
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We engaged with our Belt and Road partners during our mission
to Hungary and Kazakhstan with some 70 delegates in May,
which was co-led by the Hong Kong SAR Commissioner for Belt
and Road of the Commerce and Economic Development Bureau
and Director-General of the Department of Taiwan, Hong Kong
and Macao Affairs of the Ministry of Commerce. In pursuit of Belt
and Road collaboration opportunities, the mission to Budapest,
Astana and Almaty zeroed in on I&T and sustainability.

Logistics is a key component of the Hong Kong SAR
Government’s eight-centre growth strategy. We returned to
Kazakhstan, the largest country in Central Asia, in August as
part of our Hong Kong Logistics Services Mission to Kazakhstan
to promote Hong Kong’s logistics strengths and advantages.
During meetings with business associations, cargo operators
and major e-commerce firms, and visits to cargo facilities
and a logistic park, delegates explored a myriad of business
opportunities.

The Middle East is another vital trading partner for Hong Kong.
In May, Hong Kong SAR Secretary for Justice Paul Lam and
a delegation of legal professionals received an enthusiastic
welcome in Abu Dhabi, Dubai and Riyadh, as they solidified
collaboration in legal dispute resolution, while promoting Hong
Kong as a gateway for Middle Eastern businesses to explore the
vast China and Asian markets.
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Hong Kong and Mainland Chinese
businessleaders explored opportunities
with their Hungarian counterparts in
Budapest.
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Positioning Hong Kong as go-to platform

in mature economies

Aside from emerging markets, we remained engaged with our
partners in mature markets in Europe and the Americas. We
promoted Hong Kong as the ideal business and investment
platform for these economies to leverage, as we connected with
our stakeholders to facilitate opportunities for collaboration and
expansion.

Partnering for success in France

To foster collaboration among tech clusters in the GBA and
France, we embarked on the SmartGBA Hong Kong-Shenzhen
Joint Investment & Partnership Mission to Paris and Lyon in
October, co-organised with the Hong Kong and Macao Affairs
Office of the Shenzhen Municipal People’s Government. A
symposium, pitching sessions, business matching and company
visits enabled the delegation - comprising financial services,
legal and accounting firms from Hong Kong as well as investors
from Shenzhen - to build connections and tripartite partnerships
with their French counterparts. This mission underscored our
commitment to partnering with other GBA cities to jointly promote
the region’s opportunities overseas.
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A Hong Kong-Shenzhen delegation embarked on an I&T mission to France, which facilitated business matching
with French counterparts.
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Coinciding with a visit to Madrid by Hong Kong SAR Financial
Secretary Paul Chan in September, we hosted a business
luncheon for some 150 industry leaders to highlight our city’s
unique business and investment platform and opportunities
in the GBA and wider Asia market. It also underscored our
support for start-ups and the I&T ecosystem. Our annual Hong
Kong Dinner, first held in the 1980s, returned to London to
facilitate networking and collaboration with the UK business
community.

A market visit to Helsinki and Copenhagen in June promoted
Hong Kong’s strengths in finance, I&T and R&D as well as
reinforced our ties with key government and business leaders in
the Nordic countries. Both communities were keen to learn more
about Hong Kong’s platform, with multipliers, like Business
Finland and the Denmark Chamber of Commerce, expressing
interest to join our fairs and conferences.

We also participated in diverse film and fashion events to
highlight Hong Kong’s expertise, talent and opportunities on the
global stage. In May, we staged the Hong Kong Films campaign
in Cannes to spotlight Hong Kong’s vibrant film industry at the
prestigious annual film festival in the Riviera. On its return since
the pandemic, Hong Kong Night was attended by over 600
producers, directors, artists, distributors and buyers who were
keen to connect and collaborate with our Hong Kong delegation.

Success Story % 3 )

Connecting with global audiences through cinema

A Cannes Film Festival highlight was the midnight premiere
of the Hong Kong crime film Twilight of the Warriors: Walled
In, which went on to land distribution deals in Cambodia,
Eastern Europe, India, Indonesia, Japan and South Korea.
Screenings, networking events, forums and an exhibition

rounded out our Hong Kong Films campaign in the Riviera,
along with seminars presented by filmmakers, actors and
producers on topics, such as action movies and cross-border
co-production. The event promoted Hong Kong cinema to
global audiences, while demonstrating the many advantages
of our city’s platform for creative exchange and collaboration.
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Hong Kong’s creative powers were further highlighted in the
return of our Fashion Hong Kong promotional campaign during
London Fashion Week in February, for the first time since 2020. A
runway show featuring local fashion labels was complemented
by a networking reception and month-long showroom in London
to maximise the publicity buzz among UK and European
journalists and fashion influencers.

Also in London, we promoted Hong Kong’s jewellery sector
in December to showcase related opportunities that can be
facilitated by our city’s platform and drum up awareness of and
participation in our jewellery fairs, the Hong Kong International
Diamond, Gem & Pearl Show and Hong Kong International
Jewellery Show.
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Our debut Fashion Hong Kong pop-up salon in Milan showcased Hong Kong brands focused on
apparel, accessories, homewares and gifts.
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Continuing the momentum, we debuted a nearly month-long
Fashion Hong Kong pop-up salon in Milan in March to showcase
diverse Hong Kong brands focused on apparel, accessories,
homewares and gifts. The debut Fashion Hong Kong event
in Italy helped Hong Kong businesses explore the European
market, increase brand awareness, gain first-hand knowledge
of industry trends and network with Italian and European buyers.
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Hong Kong pavilions at leading trade fairs in Europe and North
America facilitated collaboration for Hong Kong businesses
keen to go global. At Europe’s largest tech fair Viva Technology
in Paris, we partnered with the Hong Kong Economic and Trade
Office to showcase our city’s start-up ecosystem via displays,
workshops and networking, with the support of Invest Hong
Kong, Hong Kong Science and Technology Parks Corporation
(HKSTP) and Cyberport. Hong Kong’s strengths were further
showcased at electronica in Munich and MWC Barcelona.

Apart from I&T fairs in Europe, we mounted Hong Kong pavilions
at fairs, ranging from toys and footwear to pet supplies and
healthcare. These include Spielwarenmesse in Nuremberg, Expo
Riva Schuh in Riva del Garda, Interzoo in Nuremberg and one
of the largest medical fairs MEDICA in Dusseldorf, where we
highlighted Hong Kong’s wide-ranging healthcare, I&T and R&D
capabilities.
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As part of Health Days in Vienna, we hosted a luncheon with the support of the Vienna Chamber of Commerce and

Industry to foster Hong Kong-Austrian collaboration in healthcare.
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We again participated in CES, one of the world’s major
technology trade fairs, with a Hong Kong pavilion. This year, we
expanded our Start-up Pavilion at Eureka Park and debuted the
Hong Kong Pavilion at the event’s Global Pavilion to promote
Hong Kong I&T strengths, both in collaboration with HKSTP.
Moreover, we promoted Hong Kong SMEs with a Hong Kong
Pavilion at the Design & Source zone. Some 60 start-ups, R&D
institutions and companies exhibited. We brought the largest
contingent of start-ups to underscore Hong Kong's I&T prowess
on the international stage.
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We led the largest contingent of start-ups to CES in Las Vegas to showcase Hong Kong's tech excellence on the
international stage.
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THE COMMUNITY
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Staying true to our mission, we continued to support the
younger generation via our events and support programmes
to equip them with the skills and tools needed to become the
next wave of changemakers. We also invested in our wider
community by engaging in diverse activities to help raise
awareness for various causes.

Cultivating future leaders

University students in finance and business courses from Hong
Kong and the wider GBA region joined our youth engagement
programme at AFF, our flagship finance event, to learn more
about the world of finance and business. They also took part
in sharing sessions from industry veterans, workshops and a
guided tour of the event.
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To recognise promising young talents in the industry and
encourage young people to pursue a logistics career, we
debuted the Hong Kong’s NextGen Logistician Awards at
ALMAC, organised in collaboration with the Hong Kong
Logistics Development Council. Furthermore, a youth workshop
at ALMAC underscored the career landscape in logistics and
supply chain management and the skills needed to succeed.
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Hong Kang's NextGen Logistician Awards .. S ——

The inaugural Hong Kong’s NextGen Logistician Awards at ALMAC recognised outstanding young industry talents.
ENRMEREES S BERN IEBYRNRAR  SERBYRENESEEAST -

Another major conference with a youth element is our Belt and
Road Summit, which brought together key Belt and Road players
for insight sharing, connection building and collaboration. The
Youth Chapter gathered founders of leading start-ups from
Hong Kong, Mainland China, ASEAN and the Middle East
spanning diverse business sectors to exchange insights on how
to capture the many Belt and Road opportunities and realise
their full potential for business growth.

At E-Day, our anchor start-up showcase, successful Gen
Z founders from Hong Kong and the US shared insights and
learnings from their entrepreneurial journey at a special session
co-organised with the Hong Kong Federation of Youth Groups.
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At E-Day, a group of Gen Z founders shared their entrepreneurial journey.
—RGen ZRIWATE TRIZA ) DEHAER A OIRER -

We also supported the FutureGen Young Women Leaders Award,
organised by the FutureGen Girls Foundation, which empowers
female teens to reach their full potential, and the Award celebrates
their accomplishments. We offered guided tours to female
secondary students at E-Day and gave them a briefing on the
latest trends in Al to inspire more females to pursue careers in the
IT industry.

At the Hong Kong Forum, the flagship event of the Federation
of Hong Kong Business Associations Worldwide we organise
annually every December, the Young Executive Programme
session delved into Hong Kong’s start-up ecosystem, the key
elements that contribute to its continued growth and the ways
in which entrepreneurs can leverage these resources to build a
sustainable and thriving business.

A joint initiative with the Hong Kong Film Development Council
at FILMART, Producers Connect's wide range of programmes
- including a co-production conference, fireside chats and
workshops — enabled young Hong Kong producers to engage in
dialogue and collaboration with international producers. Moreover,
together with the Hong Kong Design Institute, the event’s FiImART
Café featured student-created artworks inspired by iconic movies
to showcase our young talents.
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A staple of our twin fairs the Jewellery Show and Diamond, Gem
and Pearl Show, the Hong Kong Jewellery Design Competition
promotes and recognises local creative talents. Now in its 26" year,
we received an overwhelming response from both professional
jewellery designers and students alike who showcased their unique
views and exceptional skills, encapsulating the competition’s
“Lasting Brilliance” theme and showcasing Hong Kong’s creative
ingenuity to global industry players.

The Youth Zone at our Education & Careers Expo offered our young
visitors the latest educational and career planning information
as well as highlighted a variety of job opportunities, including
summer jobs and internships as well as full-time positions.
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TAP students explored the work of the Hong Kong SAR Marine Department at the Education & Careers Expo.
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Our long-standing Trade Ambassador Programme (TAP)
maintained its robust programme of events to empower the
younger generation. Among others, our events on I&T enabled
participants to learn about how I&T is reshaping the world of
business. Trade Ambassadors also joined Meet the Economist
sessions, seminars and workshops at our fairs and conferences
as well as company visits to expand their horizons.

To support the Hong Kong SAR Government’s Strive and Rise
Programme, which provides mentorship and financial support to
secondary school students from underprivileged backgrounds,
we welcomed over 100 participants — students and their mentors
— to our fairs, including InnoEX, CENTRESTAGE and Watch &
Clock Fair, to help them learn about the latest smart solutions
and the design industry.
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We invited Hong Kong SAR Government’s Strive and Rise Programme students and their mentors to our fairs to learn

about the latest market developments.
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Investing in our community

Our guiding principles, grounded in showing commitment,
building trust, expanding our horizons and creating value, are at
the core of what we do. Our Commitment Awards held annually
recognise colleagues who best embody our core values in their
work helping businesses large and small grow and thrive.

To enhance our staff's competencies in diverse areas, we
organised over 120 staff training sessions, with over 5,000
enrolments. These covered wide-ranging topics, from digital
marketing and media strategy to leadership, compliance and
industry updates, to equip our staff with valuable knowledge
and skills as well as tools.

We welcomed some 20 Executive Trainees (ET) who were given
rotational training in major departments. We launched the ET
Programme — Mainland Stream, featuring job rotations between
the Hong Kong head office and mainland branch offices, with
the aim to ready talents for senior positions in our mainland
offices in the future.
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Some 70 Hong Kong students were recruited as interns
who supported our summer events. They deepened their
understanding of trade, business and communication through
diverse learning opportunities we offered via workshops and
webinars.

As part of our commitment towards sustainability, we saved
an estimated 709 metric tons of CO2 equivalent annually by
leveraging cloud technology over traditional on-premises data
centres. Managing our server rooms more efficiently resulted in
a 6% reduction in average annual power consumption.

We once again appointed Green Champions across departments
and continued to show our support to the World Wildlife Fund’s
Earth Hour campaign and Green Low Carbon Day, which raised
funds for green projects supported by The Community Chest, a
local umbrella organisation that provides grants to a wide range
of community projects.

We were again recognised as a Hong Kong Green Organisation
by the Environmental Campaign Committee and Hong Kong SAR
Environment and Ecology Bureau, reflecting our commitment to
environmental practices and green management.

Among other community activities, we once
again took part in teams in the Sowers
Action Challenging 12 Hours to raise funds
to improve the education and welfare of
Hong Kong’s disadvantaged groups the
charity supports.

Donating to the Hong Chi Association’s
charity raffle, participating in Dress Casual
Day organised by the Community Chest and
taking part in the Hong Kong Guide Dogs
Association’s charity event comprised our
other community initiatives.

We also donated food to the People’s Food
Bank and continued to organise donation
drives at our various trade fairs, such as
Home InStyle, the Toys & Games Fair and
Hong Kong Baby Products Fair, to help local
families in need.
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Our summer interns not only supported our fairs, but also took part in a variety of

workshops to broaden their horizons.
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The Hong Kong Trade Development Council is a statutory organisation
governed by the HKTDC Ordinance, Chapter 1114 of the Laws of Hong
Kong. It is committed to high standards of corporate governance as
a statutory body and an organisation with a responsibility to show
leadership in best practices to Hong Kong’s business community.
It places high priority on accountability and responsible financial
management, which underpin good corporate governance and
corporate social responsibility.
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Council

The HKTDC benefits from the advice and direction of
a 19-member Council established under the HKTDC
Ordinance.

Staff and Finance Committee

The Council’s work is supported by a Staff and Finance
Committee, whose membership is drawn from Council
members. The Committee reviews and provides
recommendations to the Council on financial matters,
including budget estimates, financial management control
and accounting procedures, as well as staff-related
matters, including human resources policy, terms and
conditions of employment and the appointment of senior
management positions.

Audit Committee

The Audit Committee assists the Council in ensuring high
standards of financial control and compliance. Comprising
the chairmen of the standing committees — Staff and Finance
Committee, Product Promotion Programme Committee and
Service Promotion Programme Committee — it guides the
work of the Internal Audit Department. This includes reviewing
the annual audit plan, assurance of adequate audit coverage
of internal operations and audit findings and monitoring the
implementation of actions arising from the audit reports. It
also reviews the annual audited financial statements.

Corporate Social Responsibility

As a conscientious employer and a leading trade and services
promotion organisation, HKTDC strives to improve its CSR
practices and policies and to encourage responsible and
sustainable business processes. In 2024-25, HKTDC has
been awarded the Hong Kong Quality Assurance Agency
CSR Advocate Mark for 13 consecutive years. This is also
the seventh year in a row that we attained the highest rating,
“5”, in recognition of our CSR achivements. The HKTDC
has also been recognised as a “Caring Organisation” by the
Hong Kong Council of Social Service since 2005 for our
employee welfare, community and environmental initiatives.
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For businesses to stay up-to-date on the market
HKTDC Research

HKTDC Research provides a range of analysis, regulatory alerts, market
and industry profiles and business guides. Thematic articles and reports
to facilitate access to today’s vibrant markets and on trending topics
are published year-round.

https://research.hktdc.com

Belt and Road Portal

This market intelligence and business facilitation platform helps businesses
seize Belt and Road opportunities. It provides information on projects
related to infrastructure, investment and other opportunities and offers free
advisory services.

https://beltandroad.hktdc.com/

Hong Kong Means Business

Hong Kong Means Business (HKMB) highlights our corporate news and
the latest in the world of business with a focus on market opportunities,
1&T, entrepreneurship, sustainability and creativity to help businesses
capture opportunities worldwide.

https://hkmb.hktdc.com

International Trade Fastpass

To attract more SMEs and start-ups to engage in international trade,
the International Trade Fastpass seminar series updates businesses on
the latest global trends. They can develop their business and marketing
strategy in the SmartBiz Series and identify markets for business expansion
via the Market Exploration Series.
https://smesupport.hktdc.com/en/s/international-trade-fastpass

For businesses keen to expand

Transformation Sandbox

Transformation Sandbox (T-box) helps businesses transform by
enhancing their competitiveness in branding, digital transformation,
manufacturing and supply chain solutions, new markets and
sustainability. We provide tailor-made support, including market
insights, business advisory, capacity building workshops and
networking opportunities.

https://smesupport.hktdc.com/en/s/tbox

GoGBA

For businesses keen to expand in the GBA, GoGBA offers wide-
ranging support that includes policy information, advice, training
and promotional and networking activities. The GoGBA website and
WeChat mini programme complement our GBA centres in Shenzhen
and Guangzhou and 10 GoGBA support centres in all mainland GBA
cities.

https://www.go-gba.com
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Start-up Express

Start-Up Express assists start-ups in exploring markets, seeking
partners and enhancing brand awareness through capacity building,
mentoring and marketing activities. Each year, 10 start-ups are selected
that we support to enter the international market. The programme’s
international edition connects Hong Kong and overseas start-ups.
https://portal.hktdc.com/startupexpress/

HKTDC SME Centre

The HKTDC SME Centre provides all the resources needed to do
business, including up-to-date business information on overseas markets,
latest industry trends, business contacts and more. Workshops, business
matching and networking activities are organised year-round to help SMEs
grow their business.

https://smesupport.hktdc.com/en/s/sme-centre

For Hong Kong brands and designs

hktdc.com Sourcing

Our sourcing platform is a trusted online marketplace to facilitate
business expansion in the GBA and wider China market, Asia and
beyond. It connects more than 2 million buyers with more than 130,000
quality suppliers from over 190 countries and regions.
https://sourcing.hktdc.com

HKTDC Design Gallery

With retail outlets in Hong Kong and 70 retail outlets operated by partners
in Mainland China, the HKTDC Design Gallery provides a consignment
service for designers to sell their products in prime locations and obtain
buyer information via our trade enquiry service. Our online outlets on
the JD International and Taobao platforms offer businesses access to
the mainland.

https://hkdesigngallery.hktdc.com/en/main/index.aspx
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